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THE PERIOD AT A GLANCE SPUR:
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Group restaurant sales: 0)
R6.4 bn I 8 ] O /O

Earnings per Headline Headline earning = Cash generated
share earnings per share from operations

£ ¢ iy i iy i
8.500* 13.0%" 13.9% 12.9% 13.6% 21.1%

Revenue Profit before tax

Interim dividend: 120 cents

#Per share
Excluding marketing funds: *8.9% "14.9%Np.9%
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Memorable ®

experiences that delight a
Our customers are our =
Purpose  ovresemes e SPUR:
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Craveable food thru’
distinctive tastes

Personalized
connections that
bring joy

Innovative and purposeful
brands that lead

A resilient community of
next gen franchisees.

Spread the good to more
restaurant staff and
communities
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Dignified livelihood
so that our people
thrive

Business models that are
profitable and sustainable

LEADING FOR THE GREATER GOQD

Employee Experience
designed for well
being
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Nurture our

people to excel 7715 GREATE“

and grow

N e
We create VESTOR EXPERIEN

workplace we cal
home

PY Building a bright future through
sustainable /regenerative business

Helping small business
prosper
PY Amplifying impact through
great good alliance o

® From ROI to GGOI (so no one is left behind) ’% 0 spum: .
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Consumer Spending is intentional

Geopolitical Volatilit

Functional quality and emotional
value are the biggest factors
influencing trust

Supply Chain Disruptions

Seamless commerce is the next
frontier

Tech/Al Acceleration

OECD Consumer Outlook

VALUE CREAWNFMFM@ © 2025 Nielsen Consumer LLC.
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economic growth of

1.6 percent in 2026.
Over the medium

term, growth is

expected to average

1.8 percent, reaching

YOG oI Uq oA ! OY.Z Y Y,

Budget Speech
25 February 2026
Minister of Finance

Figure 1

South Africa’'s economy is expected to grow around 1.1% in 2025 and average 1.7% growth
over the next three years

Real GDP growth

3.0%

Forecast
Economist Intelligence Unit

2.5%

IJ G R 2 IJ I I'O Reuters consensus poll

South African
Reserve Bank

2.0% National Treasury

International Monetary Fund

Oxford Economics
15%

1.0%
StatsSA

0.5%

0.0%
2023 2024 2025 2026 2027 2028

Note: 2025 data is estimated.

Sources: IMF (October 2025); SARB (November 2025); National Treasury (November 2025); Economist Intelligence Unit (October 2025); LSEG
Workspace Reuters poll (October 2025); Oxford Economics (October 2025); StatsSA.

Rggﬂé‘e' | deloitteinsights.com

SPUR:

LEADING FOR THE GREATER GOOD




RESTAURANT COUNT: COUNTRIES SPUR:
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3 Nigeria

Namibia 8 Lesotho

Botswana v
640 Eswatini

South Africa

International
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RESTAURANT COUNT PERIOD END: BRAND SPUR:
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South :
Brand Affica  \Ntemational  Total Restaurant count by Brand

R

TN <
=

Bl Panarotis 150

11%

RocoMamas
Speciality brands
HUSSAR GRILL Hussar Grill
Crae el Casa Bella
NIk Nikos
@ ZERO Doppio Zero
PiZ4 e VINO Piza e Vino : 2 |
plzzltzTE?A ,. | p ur anarottis
S HISCET TN John Dory's ® RocoMamas
Total 640 113 753 Speciality brands
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NUMBER OF RESTAURANTS SPUR:
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Restaurant count Restaurant count

31 Dec 2025 30 June 2025 New restaurants  Closed Revamps Relocations

Modern Tailors

Spur e [ e [ v T2 W -

to Panarottis and
Speciality brands 8 5 -
Hussar Grill 2 1 -
Casa Bella —-— -

** 2 PV Brand
Doppio Zero ___- SR Conversons o 07
SOUTH AFRICA 26 1
INTERNATIONAL ——-- s =]
GROUP TOTAL 29 1
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F26 H1 | Group Turnover Monthly Trend line SPUR:
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Excellent Black Friday & December followed by
v an unexpected flat final trading week.

Strong Brand
Activity

Healthy start to F26 v

Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun
e £ F22 F23 ==—F24 F25 e==[F26
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H1 F2026 H1 F2025
Turnover Turnover Turnover
Brand R500 0 No. of outlets R500 0 No. of outlets % change

Speciality brands 704 743 85 646 139 81 9.1
Hussar Grill 227 140 28 210 222 26 8.0

Modern Tailors 14 263 2 12 850 2
Total 5764 341 640 5368 403 619 7.4
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RESTAURANT&ernational

H1 F2026 H1 F2025
Location Turnover No. of outlets Turnover No. of Turnover
R600O ' R600O outlets % change

Total 636 209 113 558 319 107 14.0

* Using a constant exchange rate

SPUR CORRTERIM RESULTS: F26H1 VALUE CREAWNFMFM)@

Turnover
% change*

(27.6)

13.1

SPUR:
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Top 5 Countries:

1.Mauritius
2.Namibia
3.Zimbabwe
4.Zambia

5. Nigeria




GROUP TOTAL TURNOVER
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Franchised restaurant turnover
% change

Spur
Panarottis
John Doryds
RocoMamas
Speciality brands
Hussar Grill
Casa Bella
Nikos
Doppio Zero
Piza e Vino

Modern Tailors

Total South African operations

Total International operations

Total Group

Restaurant
Turnover

H1 F2026 vs
H1 F2025
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Like-ondike

H1 F2026 vs
H1 F2025
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Brands Customer Count SPUR:s
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Customer Count Brands Total Customer Count*

Casa Bella Hussar Grill John Dory's Panarottis Rocomamas  Spur ==kl F26H1
BRANDS F25H1 = BRANDS F26H1

* Excl. Doppio Collection
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Group Turnover: Regional growth and contribution SPUR:
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E.Cape

0
Western 6%

Cape
21%

v % Contribution
Natal

15% Gauteng
58%

9.35%
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ER 1964

HUSSAR  Mouille Point SPUR:
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28 Hussar Grill Restaurants in South Africa
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GRILL.
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Rl Cotswold SPUR:
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Mossel Bay
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HUSSAR
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35 Doppio Restaurants RESTAURANTS
(34 IN SA & 1 IN BOTWANA)
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o, Sea Point SPUR:
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dgg éi° Doppio Caffe, Sandton Mediclinic SPURo
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‘ilo? I%ito Nine Yards, Rosebank JHB SPUR:
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%? r()lto Nine Yards, Rosebank JHB SPURo
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dog?plo Nine Yards, Rosebank JHB SPUR:
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Century City SPUR:S
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